How: do youl make the decisions
abpUt hew, termarket your: product?

V

Determined by how much
product I have to sell'and how,

much Ihwant tormake from ‘
what I ami selling

Time investment-Do Ilwant to \
meake it wholesale by packing — L
Up! 25 polinds of cariots or A3 f‘\:.\\‘;
retail by packaging 25/ 6ne! e ‘_\ \ \

e E

3 ‘-\-_..\
pound bagsiat therfarmers: : \:.?"‘\\ %\

\

Think about the timing of harvest
and the fact that you have to handle
each bulb a multitude of times before
it will be ready to go to customers




Think before you plant! Do you have
the time to harvest? Who will buy it?

BEFORE

What are yeur business geals and
hew: do)yeu achiieve them through
yoU mearketng| stiategies?

OUIF primerR BUSIHESS 0ozl sitor makera profit:
fremrourtsmallfarm Enterprse:

\Werachieve: this goal by keeping geed records
that includerseeding), transplanting, harvest, and
sales; records, community imvelVeEmEent; BUSINESS
cardsrandfstrivingte alWways giver the hest our
gardens have to) offer tol eur CUStemeErs:

How: doe yeou know: where to sell; and heow! te
makeyoul preduct Unigue: so; that
P customersiwillfsee your product?

Youlfirst need to think

AT ARMIC—PARKC &

., j aboutyourpersenal
R - . comfort zone when
RKET determining| where

youlare geing te sell
yourproduct:




What makes your product unique?

What makes your product unigue?

Herb vinegars add magic to any recipe that asks for i
vinegar. They offer aroma to foods just as rhythm Why net thy/ growing semething
adds excitement to music, without overpowering the that is different from what

harmony of the recipe. EVeryone elseris growing?

How/ dojyou get your: preducts te clstemers?

We have an air conditioned
vanrfor deliveries andiuse
giant ice chests to keep
thingsicool en route and at
the fanmers market.

Having yeur business;logo on
your deliveny vehicle'isigood
advertising!

Shallots are sold in 1 pound nylon bags for $9.00/Ib

How, doryoul determing your market demand?
Hew did yeu buildiclientele? ot o
I Sell oUit o WETIESIEVEY
PUt your: farm name. or: time,, IFknew/ there: is'a

businessicard oneverything
you sell. demandfermore:

Give gifts to repeat customers.

For our CSAs and
Offer a satisfaction guarantee Restalrants, We doa
for what yourselll

Pre-manket survey,

Be invelved with your
community; name recegnition
IS important!




|.essons Iearned_ I expanding & diversifying; Greentree Naturals Rules of Marketing
Recommendations for other producers

Always plan;for
alternativer markets:.,.

Knowwhe your:
CUStomer is....




